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I 1. ABOUT ANCINE
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ANCINE, the Brazilian Film Agency, is a
financially and administratively independent
government agency, operating under the
supervision of the Brazilian Ministry of
Culture.

It was established in September, 200] to
contribute to the regulation of, support to,
promotion and monitoring of the audiovisual
industry in BraZzil.



I 2. THE BRAZILIAN CULTURAL SECTOR
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I 3. THE BRAZILIAN AUDIOVISUAL SECTOR IN NUMBERS

Lcine,

Sector
Cinema
Pay-TV

Free-to-air

Csb vop

Video Game

Sources: 1 — OCA, 2- Valor Econémico, 3- IAB, 4-MPAA, AL 5 - PWC

Revenue

BRL 2,59 bn’

BRL 25,00 bn?

BLR 13,35 bn?

BRL 1,32 bn*

BRL 4,90 bn*

Central Bank - Exchange rate Ptax: 3,26

Growth rate

+12%

-1%

-10%

+21%

+4,5%

Data from 2016



4. THE BRAZILIAN EXHIBITION MARKET

Brazilian Box office/ Millions of tickets sold
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Average
ticket price

BRL 14,10

National share | % over the total

32% 319
29% 29%

% Public % Features

2000 - 2016
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4. THE BRAZILIAN EXHIBITION MARKET

Impact of Promotion and Regulation Policies

Evolution of the number of theaters throughout audiovisual policies
periods, from 1970 to 2015

o

"EscuriDAo  Refaking
PEAK (1970) AND EXTINCTION OF COLLORIDA" gr.Olelon"
EMBRAFILME (1990) Inema

Number of *
Rooms

FIRST WAVE:
INDIRECT
ACTION

Source: Zubelli (2017)

Creation of
ANCINE
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TRIPOD

Creation of
Paid TV and
FSA laws

THIRD WAVE:
DIRECT
ACTION

Brazilian Public >
(in millions)




I 5. RANKING OF THE BIGGEST CINEMA MARKETS IN THE WORLD ar@

. Source: MPAA 2016
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In 2016 Brazil climbed 2 positions in the ranking of biggest film markets.



I 6. THE CHALLENGE

How to keep growing and place Brazil among the top 10 film
markets in the world?

J Convergence of interests among economic, politic and social actors in the
AR audiovisual chain



7. ECONOMIC STRATEGY ar@
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= \  SIMPLIFICATION OF INFRA LEGAL *— FIGHTING-PIRACY
. RULES - “END OF RED TAPE” i
i . REFORMULATING FSA PUBLIC
. SUPPORTING THE EXPANDING OF THE " CALLS
. MOVIE THEATER’S MARKET ? f
— [ INVESTING IN TECHNOLOGICAL
| INFRASTRUCTURE ASSOCIATED WITH THE
S | i AUDIOVISUAL SECTOR
= . LOW INTEREST RATE LOANS FOR THE PROMOTION OF THE AUDIOVISUAL STRATEGY
. SECTOR 5 (CONTENT AND GAMES)

TRAINING AND CAPACITY BUILDING

. ENCOURAGING THE PARTICIPATION OF @  INCREASING THE BOX OFFICE
® | PRIVATE INVESTORS " REVENUE OF BRAZILIAN FILMS



SIMPLIFICATION OF INFRA LEGAL RULES — “END OF RED TAPE” ar@

Shorten the amount of infra legal rules

To grant agility to the processes, optimizing the traffic of
information

Facilitate the access of new companies to the market




STIMULATING THE EXPLOTATION OF PUBLIC MECHANISMS BY PRIVATE INVESTORS ar@

How to attract private investors?

Offering Legal security

Simplifying the rules of : e
@ Predictability

Shortening fund-raising
time




FIGHTING-PIRACY

at the Superior Film Council

at ANCINE with this mission




I REFORMULATING FSA PUBLIC CALLS: ABOUT FSA

Ancine is responsible for execution of FSA’s budget, a
federal fund aimed at developing the Brazilian
audiovisual industry.

FSA’s resources come mainly CONDECINE, a tax applied

to broadcasting, production, licensing and distribution

of film and video works and service providers that Fundo SEt_0r|a|
distribute audiovisual content, such as do HUd|0V|Sua|

telecommunications companies and pay-tv operators




REFORMULATING FSA PUBLIC CALLS




I REFORMULATING THE PUBLIC CALLS

Definition of a New
the fund including

will work with
parameters

Investment in




I REFORMULATING THE PUBLIC CALLS

FSA: TECHONOLGY
for investment in

effects and post-production) - animation

@ associated with the audiovisual (AR, VR, special

Financial support and investment in
activities




I REFORMULATING THE PUBLIC CALLS ar@

FUNDING PUBLIC CALLS

6

RS 470 million

~ * RS 1 billion end of 2018



INCREASING THE BOX OFFICE REVENUE OF BRAZILIAN FILMS

We have broken the record of films released over the past few years. Now we need to

stimulate the consumption of our films

o, FsA distribution
Increasing budget limits competitiveness
/;k foreign blockbusters

international co-productions higher production value

(@), . .
\\v2 gender cinematography sales potential local
and international markets

WO i} ZA
S$p Maintenance minority co-productions
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